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DENUMERALS IN THE ENGLISH TOURISM TERMINOLOGY

The article deals with the denumeral features of English tourism terminology. Comprehension
of quantitative relationships is reflected in different languages, specifically in English. Therefore,
there is a need for systemic investigation of quantitative units in English terminology of various
spheres, in particular the area of international travel as one of the fastest growing industries in
the world. Due to the necessity to study quantitative terms of travel industry and its evident gaps
in the English language, the aim of the research was to examine the denumeral issues of English
tourism terminology. The purpose of the study comprised identifying and exploring the denumeral
features of English tourism terms. The object of research was the English tourism terminology,
and the subject concerned the denumeral characteristics of the English tourism terms. Methods
of research: literature analysis, comparative method and method of system analysis. The material
under research was the sample of English tourism terms from printed and internet resources.
The results of the study preconditioned comprehensive analysis of denumeral issues and defining
the quantitative ratio of their productivity in the English tourism terminology. Based on the research
findings, the following conclusions were made. English tourism terms feature the adjectival,
substantive and adverbial denumerals. Adjectival denumerals are the most peculiar for English
tourism terminology. English denumerals of tourism industry are represented by simple, compound
and compound derivative types. The study revealed the simple and compound denumerals to be
the most common in the area of tourism. The English denumerals of compound and compound
derivative types are most productively displayed by the pattern Num+N, which is predetermined
by the subject meaning of noun, as one of the most common parts of speech in any professional
terminology, particularly in the area of international travel. The perspectives of further research
have been defined as the terms systematization and compiling a tourism glossary considering
the denumeral features of English terminology in the field of tourism.

Key words: denumerals, professional terminology, quantitative characteristics, English terms,
fourism.

1. Introduction

Quantity, as well as quality, is one of the most
common features of human life. The concept of meas-
ure and weight appeared at the beginning of human
development and played a significant role in daily
activities. Quantification and measurement remain to
be of great importance in the life of any society. Study
of quantitative characteristics of objects and phenom-
ena is essential in the process of man’s cognition
and understanding of the environment.

Statement of the problem. Comprehension
of quantity and quantitative relationships is reflected
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in different languages. In English, the quantification
of objects is displayed by morphological, lexical,
word-forming and syntactic means, which are closely
related and interdependent, permeating the entire sys-
tem of the English language [8, p. 19]. This, there-
fore, necessitates systemic investigation of quantita-
tive units in English terminology of various spheres,
in particular the area of international travel as one
of the fastest growing industries in the world.
Recent studies and publications. The overview
of previous research provides clear evidence of great
attention being paid to analysis of different termi-
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nological systems [1; 3; 4; 6; 9; 15]. Some recent
surveys have also been focused on various aspects
in the field of international travel [7; 12; 14; 16; 17,
18; 19]. Few researchers referred to quantitative lex-
ical units of the English language [2; 8; 10] as well.
Much survey, though, remains to be done in terms
of denumeral issues of English terminology in tour-
ism sphere.

Purpose and objectives of the article. In view
of the actual need to study quantitative terms of travel
industry and its evident gaps in the English language,
the aim of the research is to examine the denumeral
issues of English tourism terminology. Objectives
ofthe study include identifying and exploring the denu-
meral features of English terms in the field of tour-
ism. Consequently, the object of research is the Eng-
lish terminology of tourism industry, and the subject
concerns the denumeral characteristics of the Eng-
lish tourism terms. Methods of research: literature
analysis, comparative method and method of system
analysis. The material under research is represented
by the sample of English tourism terms from printed
[5; 13] and internet [11] resources.

2. Main material.

Numerals, like any part of speech, are capable
of word-building potentials. The ability of numerals
to form new lexical units contributes significantly
to vocabulary enhancement of the language. One
of the features of dynamic word-building peculiar
to English numerals is the formation of denumer-
als, secondary structures beyond one part of speech.
By denumeral we mean the secondary construction,
the initial morpheme for which is the root morpheme
of the numeral [8, p. 138]. Shvachko S. distinguishes
adverbial, adjectival, substantive and auxiliary denu-
merals.

Due to analysis of the research database, the main
denumeral groups of English terms in the area of tour-
ism appear to be the following:

— adjectival (biennial festival, double booking,
first-class accommodation, first course, five-star rat-
ing system, four-poster bed, half-price offer, multiple
visa, one-way ticket, second-class hotel, single sup-
plement, third-party insurance, triple room, twin-bed-
ded room, two-bedroomed bungalow, etc.);

— substantive (double-decker, duopoly, duplex,
monorail, single-decker, twinning, two-seater, etc.);

— adverbial (fo travel first class, etc.).

The sample under research have shown to be par-
ticularly well-presented by the adjectival denumerals
(92.8%), while the substantive denumerals proved to
be less productive (6.3%). The adverbial denumerals
are rather occasional and account for less than 1%

of the terms sample, and no auxiliary denumerals are
found to be observed in the research database. The
quantitative prevalence of the adjectival denumer-
als is preconditioned by their features of definitional
function and differential attribute of any notion, par-
ticularly in the field of international travel.

Denumeral derivatives are distinguished to be sim-
ple, complex and compound denumerals [8, p. 137].
The study findings suggest that English denumerals
of tourism industry reveal to be represented by each
of the three types:

— simple — 46.3% (double bed, double booking,
double occupancy, double room, first class of ser-
vice, first course, half board, single occupancy, sin-
gle price, single room, single supplement, single trip,
sole agent, sole trader, triple room, twin beds, twin
towers, twin town, etc.);

— compound — 41.6% (first-rate service, five-
star hotel, four-star restaurant, half-day excursion,
number-one destination, one-man tent, second-class
ticket, single-entry visa, third-class travel, three-
course dinner, two-star hotel, etc.);

— compound derivative — 12.1% (double-decker,
multi-bedded room, semi-skilled job, single-decker,
twin-bedded room, two-bedroomed bungalow, two-
seater, etc.).

The above percentage points out the evident
dominance of simple and compound denumerals in
the English tourism terminology. This prevalence is
naturally predetermined by the common claiming that
the term contradiction in conciseness and precision
are the least peculiar for these terms.

The English denumerals of the compound
and compound derivative types are found to be dis-
played in the research material by the following pat-
terns:

— Num+N — 72.1% (first-class accommodation,
first-rate service, five-star restaurant, four-star hotel,
half-day excursion, half-price offer, one-man tent,
one-time entry, one-way fare, second-class ticket,
second-rate accommodation, single-entry visa, sin-
gle-ride ticket, third-class travel, third-party insur-
ance, three-course dinner, two-star hotel, etc.);

— Num+N-ed - 14.9% (half-ruined castle,
half-timbered house, multi-bedded room, semi-
skilled job, twin-bedded room, twin-spired cathedral,
two-bedroomed bungalow, etc.);

— Num+N-er — 8.5% (double-decker,
ble-decker bus, single-decker, two-seater, etc.);
— Num+N-ing — 2.4% (double booking, etc.);

— N+Num - 2.1% (number-one destination, etc.).

The above data clearly illustrate the prevail-
ing productivity of the Num+N pattern in English

dou-

255



Bueni 3anucku THY imeni B. 1. Bepnancbkoro. Cepis: @inonorisi. Conianbni komyHikauii

denumeral terminology of tourism industry. This appar-
ent productiveness of substantive component in the denu-
meral structures of English tourism terms is explained
by the fact that noun, denoting the subject meaning, is
one of the most common parts of speech in professional
terminology, particularly in the area of tourism.

3. Conclusions.

Despite the growing bulk of research on different
issues in the area of tourism, there was still a need for
detailed analyses of denumeral features in the English
terminology of tourism sphere.

English tourism terminology features the three
main groups of denumerals: adjectival, substantive
and adverbial. Adjectival denumerals, due to their
definitional function and differential attribute of any
notion, are the most peculiar (92.8%) for English
terms in the field of tourism.

The research database analysis suggests that Eng-
lish denumerals of tourism industry are represented

by simple, compound and compound derivative
types. The study reveals the simple (46.3%) and com-
pound (41.6%) denumerals to be the most common in
the area of tourism, the fact being predetermined by
the main term requirements for conciseness and pre-
cision.

The English denumerals of compound and com-
pound derivative types in the material under research
are most productively displayed by the pattern
Num+N (72.1%). The evident productiveness of its
substantive component in the denumeral structures
of English tourism terms is preconditioned by the sub-
ject meaning of noun, as one of the most common
parts of speech in any professional terminology, par-
ticularly in the area of international travel.

The perspectives of further research are the terms
systematization and compiling a tourism glossary
considering the denumeral features of English termi-
nology in the field of tourism.
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IOpko H. A., Crudpanumun 1. M., Ilpouenko Y. M., Pomanuyk O. B.
JTEHYMEPATHUBYU B AHIJIIMCHKIN TEPMIHOJIOT'TI TYPU3MY

Y cmammi posensuymo demymepanvhi ocobnusocmi aneniicokoi mypucmuynoi mepminonozii. Po3yminns
KIMLKICHUX CNIBBIOHOUeHb 8I000pAdNCEH0 8 PI3HUX MO6aX, 30Kpema 6 awenilicokill. Biomax ¢ nompeba
CUCMEMHO20 QOCTIONCEHHS KBAHMUMAMUBHUX 0OUHUYb AH2NICHKOT MepMIHON02IT 8 pi3HUX cghepax, 0cobu8o
8 2ay3i MIJCHAPOOHO20 MYPU3MY, WO 3A3HAE 0OCUMb WBUOKO20 PO3BUMKY 8 Ycbomy cgimi. 3 02120y Ha
HeoOXIOHICMb 00CNIONCeHHs KBAHMUMAMUBHUX MePMIHI6 MYPUCMUYHOL 2any3i ma o4e8UoHi il npo2aiuHu
8 AH2NIUCHKIU MOBI MEMOI0 Hauloi po368I0KU 0V10 BUBUEHHSL OeHYMEPATbHUX ACNEeKMi8 AHeNTICbKOL MypUCMUu4Hol
mepminonocii. Mema 00cniodiceHHs NONsA2ANA Y GUHAYEHH] MA O0CTIONCEHHI OeHYMePATbHUX 0Ccobausocmell
aHeniicokux mypucmuunux mepminie. Q6'exmom 0ocaiodcents Oyna anenilicoka Mmypucmuira mepmiHono2is,
a npeomemom OOCHIOHNCEHHA CMANU OeHYMEPATbHI XAPAKMePUCMUKU AH2IIUCLKUX MYPUCTMIUYHUX MEPMIHIS.
Memoou 0ocniodcenns. ananiz aimepamypuux oxcepei, KOMRAPAMUGHUL Memo0 mMa Memoo CUCIEMHO20
ananizy. Mamepianom 0ocniodxcenHs Ciyey8ana 6UOIpKa aHeniiuCbKux mypucmudHux mepminie iz OpyKo8aHux
ma Inmepnem-pecypcis. Pe3ynvmamu 00CnioicenHs 3yMo8100ms 0emaibHULl aHali3 0eHYMepalbHUX acnekmis
ma 8UBHAYEHHS KLIbKICHO20 CNIBBIOHOWEHHS IX NPOOYKIMUBHOCHI 8 AH2AIUCHKIN MYPUCMUYHIL MEPMIHONO02II.
Ha niocmasi pezyriomamis 0ocniodxceiv 3p0oneno maxi 6UCHOBKU. AH2AIUCLKI MepMiHu Mypusmy Micmsamo
ao’ekmusHi, cyocmanmueni ma adsepbianvni Oenymepamusu. Haiibinbwr enracmusumu 0751 AHIHIUCHKOL
MYpPUCMUYHOl mepmMinoao2ii € ad ekmusni Oenymepamusy. AHenilicobKi OeHymMepamusy mypucmudnoi 2anysi
npeocmasieti npoCcmumMu, CKAIAOHUMU MA CKIAOHO NOXIOHUMU mepMinamu. 3a pe3yrbmamamii O0CHIONCEHHS,
npocmi ma CKkAaoHi Oewymepamueu € Haunowupeniwmumu y cgepi mypusmy. CKI1aoHi ma CKAAOHONOXIOHI
Oenymepamusu Haubinbuw NPOOYKMUSHoO 8i0odpasiceni 6 moodeni Num~+N, wo 3yMO61eHO NpeOMemHUM
SHAYEHHAM IMeHHUKA K OOHIET 3 HAUNOWUPEHTUWUX YACMUH MOBU 8 OVOb-SKill (haxosill mepminonoaii, 0cobauso
8 2any3i MidCHapoOHo20 mypusmy. llepcnekmusHumuy HanPAMKAMU NOOANLUUX O0CHI0NHCEHb OY10 USHAUEHO
cucmemMamu3ayiio ma yKaaoanHs haxo8020 CIOBHUKA MYPUCTNIUYHUX MEPMIHIE 3 YDAXYBAHHAM 0eHYMePATbHUX
ocobausocment aneniticbkoi mepmMiHoN02Ii 6 2any3i Mmypusmy.

Knrouosi cnosa: oenymepamusu, axosa mepminonozis, KAHMUMAMUBHI XAPAKMEPUCTUKU, AH2IIUCHKI
MepMIiHU, MYPU3IM.
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